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EVENTS
Grand Re-Opening
Bank of the West Southglenn
Dec. 11, 11 a.m. to 1 p.m.
2200 E. Arapahoe Road, Centennial
Please join us as we celebrate the grand 
re-opening of the Bank of the West 
branch at the Streets at SouthGlenn. 
Also get an update on the progress of 
the Streets at SouthGlenn.

Ribbon Cutting and Grand 
Opening
Molly’s Closet
Dec. 11, 4 to 6 p.m.
3995 S. Broadway, Englewood
Join one of the Chamber’s newest 
members as they celebrate their grand 
opening with a ribbon cutting. Molly’s 
Closet is a consignment and gently 
used clothing shop for women.

HYPE Networking 
and Giving Back 
Denver Rescue Mission
Dec. 11, 5 to 7 p.m.
Limon Restaurant, 1618 E. 17th Ave., 
Denver
Come join the HYPE group for great 
networking and giving back. The 
Denver Rescue Mission provides shel-
ter, food, clothing and education to 
local individuals in time of need. Join 
us at Limon Restaurant and get a free 
glass of wine if you bring 2 canned 
food items OR any of the other items 
listed on our Meetup site to donate to 
the Denver Rescue Mission.

Save Lives
Sort Supplies with Project CURE
Dec. 15, 7 to 9 p.m.
10377 E. Geddes Ave., Centennial
Project CURE is a local non-profit, 
founded in Evergreen, Colo., that 
gathers unused medical supplies 
that would normally be thrown 
away. Those supplies are then sorted, 
boxed, and shipped to developing 
countries around the world in dire 
need of items as simple as latex 
gloves and sutures. The 3rd Monday of 
each month, the Chamber helps sort 
supplies… a great way to give some-
thing to those that need.

Grand Opening
Holly Creek
Dec. 17, 3 to 5 p.m.
5500 E. Peakview Ave., Centennial
Holly Creek is south metro Denver’s pre-
mier resort style senior living commu-
nity. It is built for seniors who love the 
active, Colorado lifestyle & promotes a 
healthy mind, body and spirit through 
a continuum of care. Come out as they 
hold the grand opening for their final 
phase, the “Suites”, assisted living/as-
sisted memory and skilled nursing.

Chamber Unplugged
Dec. 19, 4 to 6 p.m.
The Chamber Center, 6840 S. University 
Blvd., Centennial
Hosted by QSE Technologies, the 
monthly Unplugged is a great end to 
the week with music provided by the 
Bill Wissing Jazz Ensemble, food, bev-
erage and plenty of conversation and 
networking. Join us!

Ribbon Cutting 
CoreFirst Bank
Dec. 18, 5 to 7 p.m.
4600 S. Syracuse St., Denver
As part of a major expansion initiative, 
we are now happy to be serving the 
banking needs of the Denver area and 
are now celebrating the opening of 
our branch in the Denver Tech Center. 
Please join us at our ribbon cutting and 
open house. Open house will be held 
from 5:00 pm to 7:00 pm with the rib-
bon cutting to occur at 5:30.

For a complete calendar of all SMDCC 
events, visit our web site at www.best-
chamber.com and RSVP for all events 
on our Meetup site at http://busines-
sactivist.meetup.com/8/ or call 303-
795-0142.

SAVE THE DATE!
Jan. 21, 7:15 a.m.
Annual Economic Forecast Breakfast
Don’t miss out on this always informa-
tive and, especially this year, imperative 
event! Contact Bart Sayyah at 303-795-
0142 or bsayyah@bestchamber.com for 
more information.

Submitted by Terry McElhaney
Imagine this: Right in the mix 

of things at the office – wonderful 
documents are being produced and 
printing is being done on the trusty 
inkjet printer when, all of a sudden, 
the unthinkable happens – the print-
er cartridge runs dry. The day comes 
to a grinding halt, and there is but 
one overriding mission: Get a refill. 
This scenario really happened for a 
couple of local business owners.

Eric Reamer and Angel 
Tuccy, owners of Littleton-based 
Experience Pros, LLC, had this 
happen. They headed straight to 
Cartridge World in Englewood. All 
they needed was a refill for their 
printer cartridge. What they got, in-
stead, was a warm, friendly greeting 
by Ron Skinner, the business owner. 
He then proceeded to ask them ques-
tions that helped them better under-
stand the whole world of remanu-
factured ink and toner cartridges, 
and even showed them how to keep 
their entire printing system running 
at optimal performance. They were 
given the red-carpet treatment and 
left his store feeling amazed at the 
level of genuine concern and inter-
est Cartridge World had for their 
specific business needs.

That story reflects the meeting of 
a need for a product. What about the 
following story that deals with a ser-
vice oriented business?

Jay Carpenter is a financial ad-
visor with Ameriprise Financial 
Services who takes the time to re-
ally develop a relationship with his 
clients. Jay sends his customers 
birthday cards, follow up letters 
and hand-written “thinking-of-you” 
notes several times a year. He brings 
people together not just for a sale 
– but also to demonstrate his ap-
preciation for the relationships he 
develops with his clients. His kind-
ness extends to making sure that 
people don’t have to go out of their 
way to meet with him – he will go to 

them. He’s more than likely to show 
up with a favorite cup of coffee in 
hand, too, just because he knows 
it’ll be appreciated. And, he’s great 
with managing investments.

These two independent busi-
nessmen are both recipients of the 
Experience Pros Extreme Customer 
Service Award. They have been ac-
knowledged among their peers and 
within their communities for having 
gone the extra mile to make a differ-
ence in the hearts and lives of their 
customers.

Experience Pros offers profes-
sional consultation and systemic 
training to service-industry busi-
nesses of all sizes. “We specialize in 
business development via extreme 
customer service and strategic re-
lationship training,” Reamer said. 
“Simply put, we put the relationship 
back into business by training our 
clients how to bring back the lost art 
of extreme customer service.”

“We aren’t just trainers,” Tuccy 
said. “We’re also consumers. We 
shop in our neighborhood, and do 
business in our community. There is 
a direct correlation between how a 
business’ customers are treated, and 

the overall health of the business.” 
This fact led the Experience Pros 

team to develop their award pro-
gram, which specifically looks for 
companies who not only understand 
the importance of, but also imple-
ment the execution of customer 
service that goes beyond what is 
expected.

The Extreme Customer Service 
Award is designed to acknowledge 
the fact that just maintaining the sta-
tus quo – isn’t enough. Businesses 
do not get “points” for meeting the 
needs of their customers. That is the 
basic expectation, and is considered 
the minimum level of effort in or-
der to maintain a decent customer 
experience. In order to qualify for 
the ECS Award, businesses must 
demonstrate an exceptional level of 
customer-forward awareness, which 
translates into an overwhelmingly 
positive customer experience.

“One of our core values as a 
company is that ‘every encounter 
must be an experience,’” Reamer 
said. “What makes you different? 
What sets your business apart from 
your competition? What do you spe-
cifically and intentionally do to win 
the loyalty and subsequent referrals 
of your customers?” 

These questions, and many oth-
ers are the foundation for the ser-
vice-industry training provided by 
Experience Pros. Having a company 
culture wherein you are able to an-
swer those questions with unique, 
confident responses likely brings 
you closer to qualifying for the ECS 
Award.

The award is always comple-
mented with a presentation celebra-
tion. Businesses may be nominated 
for consideration by way of the 
Experience Pros Web site, www.
ExperiencePros.com. To request a 
professional secret shop experience 
and free evaluation, contact them ei-
ther through their website or by call-
ing 720-344-2446.

Eric Reamer and Angel Tuccy 
of Experience Pros, Inc.

Andrew Cepeda, a certified eco-broker with Emerald Tree 
Properties, held his official business ribbon cutting at Treo 
Restaurant in Lone Tree.

The Schomp business continues to grow as Lisa Schomp cuts the ribbon on the new Schomp 
BMW facility at 1190 Plum Valley Lane in Highlands Ranch with Chamber MVP members, staff and 
her son, Eric, the fourth generation of Schomp automotive dealers. 

Schomp BMW cuts the ribbon

Experience Pros rewards businesses 
dedicated to customer service

Cepeda celebrates opening


